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RAPEX (Rapid Alert System for dangerous non-food products): 
Weekly notifications, excluding motor vehicle and recreational 
craft notifications

RASFF (Rapid Alert System for Food and Feed): 
Food contact material recalls notified, excluding food packaging

For more details contact: consumer.products@sgs.com

SOURCES

EU RECALLS

US RECALLS
CPSC (Consumer Product Safety Commission): 
Recalls notifications excluding motor vehicles

HARDLINES
PRODUCT RECALL TRENDS FOR THE EU & USA
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Cuts & Injuries
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US TOP RECALLS AND RISKS
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Furniture, 7
Home Furnishings and Houseware, 6

Sport and Leisure, 5
DIY, Tools and Hardware, 5

Electrical and Electronics/Luminaires, 4
Toys, 4
Personal Protective Equipment (PPE), 4

Juvenile Products and Childcare articles, 3
Machinery, 3
Cosmetics and Personal Care, 3

Food Contact Materials, 2
Premiums and Novelty Items, 1
Detergents and Household Care, 1 
Electrical and Electronics/IT and Telecommunications, 1
Electrical and Electronics/Audio, Video and Household Appliances, 1

= Vs. Q2

320 TOTAL RECALLS     HARDLINES: 135 RECALLS
-19% Vs. Q2                               -22% Vs. Q2
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TOP EU NOTIFYING COUNTRIES
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Personal Protective Equipment (PPE), 62
Toys, 60

Electrical and Electronics/Luminaires, 38
Food Contact Materials, 34

Electrical and Electronics/Audio, Video and Household Appliances, 29
Cosmetics and Personal Care, 22 

Clothing and Textile, 19
Machinery, 13

Electrical and Electronics/IT and Telecommunications, 10
Juvenile Products and Childcare articles, 7
Chemical products, 6

Other, 4
Fashion Jewelry, 4
Furniture, 4

Sport and Leisure, 3
Home Furnishings and Houseware, 3

Premiums and Novelty Items, 1
Footwear, 1


